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Overview This document sets out the basic visual 
communication rules to be applied by EIF staff. The 
objective is to inform staff about the guidelines for EIF 
printed and digital material and offer practical advice 
on how to apply the refreshed identity for audiences 
within and outside the institution.
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Logo
Main version

Alternative versions can be 
used by the Marketing Team 
when needed.
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Logo
Dark background
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Campaign Tagline

#Believe 
InSmall
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#Believe 
InSmall

Logo
Proportions
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Logo

Where possible, place 
it in the upper left 
hand corner of the 
page, respecting the 
security area.

Page

Security area EIF logotype

#Believe 
InSmall
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Usage: Don’ts

#BelieveInSmall
#Believe 
InSmall

#Believe 
InSmall

#Believe 
InSmall

#Believe 
InSmall

#Believe 
InSmall

#Believe 
InSmall
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What happens 
with the previous 
version?

The previous EIF logo will 
remain in use on signage. 

There will be a phased 
approach in replacing this 
version with the BelieveInSmall.
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Light Blue 

RGB  
0/235/240

CMYK  
40/10/0/0

Pantone  
278 U

Orange

CMYK
0/50/90/0

RGB
230/100/0
Pantone 
166 U

Yellow

CMYK
0/15/100/0

RGB
255/213/0
Pantone 
Yellow 012 U

Burgundy

CMYK 
10/100/40/20

Pantone 
1945 U

RGB
130/0/60

Purple

CMYK 
60/70/0/0

Pantone 
2077 U

RGB 
110/80/160

Green

CMYK
100/0/40/20

RGB
0/110/120
Pantone
7712 U

Colour

Accent Colours

A diverse colour palette 
with a clear structure 
has been selected for 
the Believe In Small 
materials.

For examples of 
usage, please see the 
Applications and 
Templates section.

Main Colour
#BelieveInSmall Pink
Screen
RGB 255/90/251

Print Offset
Pantone Neon 914U

Print
CMYK 0/80/0/0

Secondary Colour
EIF Blue
Screen
RGB 0/30/133

Print Offset
Pantone Reflex Blue U

Print
CMYK 100/80/0/10
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Typography

Times New Roman Canela Why do we need two fonts?

Times New Roman is the EIF font 
to be used by all staff. 

Times New Roman should 
be used for all MS Office 
applications, such as Powerpoint 
presentations and other 
documents: notes, letters and 
internal documents.

Canela is the EIF font to be 
used for external publications, 
marketing and digital comms.

Canela should be used for 
projects where the marketing 
team is directly involved and 
where design plays a key role, 
such as as the annual report,
brochures or roll-ups.

Canela is a bespoke, elegant font 
that ensures the EIF has a distinct 
look and feel for its marketing 
campaigns and projects.

Using two fonts is a standard 
approach for large organisations, 
such as the EIF.

Times New Roman is a Microsoft 
Windows system font, available on 
all computers, whereas Canela is 
not.

To ensure an efficient working 
solution for sharing documents 
and avoiding any formatting 
issues, it is necessary to use Times 
New Roman. This font is the 
closest alternative to Canela that is 
available for everyone.
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Canela
Marketing documents, external communication and campaigns

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890

Times New Roman
PowerPoint presentations, internal documents and other MS Office applications

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890

Typography

Times New Roman 
and Canela



Brand Guidelines: Quick Guide  15European Investment Fund

The Visual Language

The visual language is the mix 
between colour, typography and 
other graphic elements.
It is the main key to the perception 
of the brand. 

Textures

Typography

Pink Graphic  
Shapes

White 
Background
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Applications & 
Templates
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Applications
Corporate 
Communication

Annual
Report 2018

#Believe
InSmall

European Investm
ent Fund Annual Report 2018

1/2© European Investment Fund, 2019. ISBN 978-92-861-4240-6 / ISSN 1725-5392 / DOI 10.2868/55154
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Applications
Brochures
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Applications
Roll-ups

1. Access to Finance 2. Financial Intermediaries Map with QR codes

There are 2 roll-up designs 
available for various events. 

Please send a request to the 
Marketing team if you would 
like to use one.
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Template
Email signature

Your name
Your position | Your department

European Investment Fund
37B, avenue John F. Kennedy
L-2968 Luxembourg

+352 248 581 XXX
www.eif.org

The email signature is used 
internally and externally.

The social media icons are 
interactive - they link to the EIF’s 
social media accounts.

There may be changes to the 
signature in the future: for 
example, changing the logo to 
a specific event logo or adding 
a social media platform. Any 
change will be communicated to 
all EIF staff.
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Applications
Letterhead & 
Compliment Slip

Letterhead

Compliment Slip
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Applications
Business Card
& Envelopes

Business cardEnvelope
(multiple sizes available, please 
check with the Help Desk)
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Applications
PowerPoint
Presentation
“EIF in 50“
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Template
PowerPoint
Presentation
template slides
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Applications
Digital and
social media

Twitter LinkedIn Instagram Foleon digital 
publications
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Please contact EIF Marketing 
for any questions.


